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AHHOTauma. HecMOTpS Ha OrpOMHbIE MHBECTULMM B MHDOPMALLMOHHbIE TEXHOOMMM, HE BCEM KOMMAHUAM yaaeTcs
CTUMYNMPOBATb CBOE Pa3BMTME M HapalMBaTb KanuTanmsaumio. B ctatbe BbICKa3biBAETCS NPEANONOXEHMNE, YTO MO
KaKMM-TO MPUYMHAM MEHEOXMEHT 3TUX KOMMAHMI HEAOOLEHNBAET BO3MOXHOCTY KOMMYHUKATMBHOIO pecypca, Ko-
TOPbIV CNOCOBEH NOAHSATH PbIHOYHYK CTOMMOCTb KOMNaHMK Ha 30%. CyTb KOMMYHWKATUBHOIO pecypca B yrnpaBieHun
3KOHOMMKOM M BM3HECOM 3aKJII0UaeTCs B TOM, YTO OH NpeaonpenenseT XapakTep UHTENNeKTyanbHOro B3anMoaen-
cTBus. MHGOpMaLMOHHbIe TPaH3aKLMM Ha BCEX YPOBHSX M N0 BCEM KaHaNaM KOMMYHMKALIMM NPeBPaLLatoT 3HaHUS
B hakTop pa3suTms. LleHHOCTb MHdOPMaLMK 3akNtouaeTcs B ee 06MeHe, NpeBpaLleHun B 3HaHUS U NPOAYKTbI UHTEN-

neKTyaanoﬁ nesarenbHocTu. M 3Ta LLeHHOCTb CO34aeTCs C MOMOLLbIO KOMMYHUKaAL UK.
KntoueBblie cnoBa: 3HaHUS, KOMMYHUKaL KA, KOTHUTWMBHbIWA NOTEHLMan, KOMMYHUKATUBHAA KOMNETEHUMNA.

KoMMyHuKaTMBHasa npupoaa 3HaHUM
Cpeny MHOKeCTBa TPAKTOBOK ITOHSITHST «<KOMMYHMKA-
1IMsT» 0C060 BBIIETMM KOMMYHMKAIIMIO KaK CMBICIOBO#
acIeKkT COIMaTbHOro B3aumMomeicTBusi. CyObeKThl, 06-
MeHMBasICh MH(pOpMaIlMei, CUTHATU3UPYIOT O CBOEM
CYIIeCTBOBAHMM PA3IMIHBIM KOHTPAreHTaM ¥ yCTaHaB-
JIMBAIOT C HUMM HEOOXOIMMbIe CBSI3Y, KOTOPbIE, B CBOIO
ouepenb, TOMOTAIOT M UTPaTh CBOM poiy. KoMMyHM-
KaTUBHBIE MEeICTBUS — CO3HATEIbHO OPMEHTUPOBAH-
HbIe Ha VX CMBICJIOBOE BOCIIPUSITIE IPYTUMU JIIOIbMA.
Kaxk cripaBemjiMBO 3aMeTU/I IIOPTYTaabCKIIA TTCATEb,
HobeneBcKuii 1aypeart JKose Capamaro: «HpopMaIys
IenaeT Hac 6ojiee YMHBIMMU, 60Jiee 3HAIOLIMMM TOJTbKO
B TOM CJTy4ae, eI COMsKaeT C IPYTMMM JIIombMu» [1].

C TOUKM 3peHMs] KOMMYHMKATUBHOTO MOAXO0Aa
B MeHe[I;KMeHTe 06paTuM Takske BHMMaHMe Ha CIeqy-
IoIIVie 0COObIe 30HbI peaan3alii KOMMYHUKATUBHOI
dbyHKUMN:

 yIIpaBjIeH)e ePCOHATIOM eCTh KOMMYHMKAIIVS
OpraHM3allni, CBI3aHHAS C JeSITETbHOCThIO OTOETbHBIX
JIIOZIEli U TPYIIN KaK B MX COOCTBEHHBIX MHTEpecax, Tak
U B MHTEpecax OpraHu3allni;

e MapKeTMHT eCTh KOMMYHMKAI[MsI OpraHusaium
¢ cyObeKTaMI PhIHKA 10 TIOBOAY OIpeesieHNsI [IOTPed-
HOCTeN pbIHKA M BO3MOXXHOCTEN UX YAOBJIETBOPEHMSI,
a TaKkke I10 ITOBOMY IyTei 1 CPeICTB IPOABYDKEHNS TO-
BapOB U YCOIYT HAa PHIHOK [HE CTyYaifHO B UMC/Ie YEThIPEX
ITOCTOSTHHBIX ITepeMeHHbIX (paKTopa MapKeTMHIa 0C060

BBIJEJISIIOTCSI MAPKETVMHTOBble KOMMYHMKALIVN, B UKCIIE
KOTOPBIX peKaMa ¥ CBSI31 C O6IeCTBEHHOCTHIO (aHIVI.
Public Relations, PR)];

e AQHTUKPU3UCHBIV MeHEeI)KMEeHT — KOMMYyHMKa-
151, C TOMOLIBIO KOTOPOIA YCTPAHSIIOTCS TPOTUBOPEUMS
" COOITIONAIOTCSI MHTEPEChI CTOPOH;

e KOpPHOpPaTUBHAs KyJAbTypa — B [IEPBYIO OYepenb
KYJIbTypa KOMMYHMKAIIUH, T. €. KyIbTypa 0OMeHa MH-
(opmarieit, 3SHaHUSIMM, TPOAYKTAMM MHTEIEKTYasb-
HOI1 1esiITeTbHOCTH;

e yIIpaB/ieHMe 3HAaHUSIMM — KOMMYHMKAI[MS TI0 CO-
3[,@HNI0 KOTHUTUBHOTO MOTEHIMaja OpraHnu3aumn.

OcCTaHOBMMCSI KOPOTKO Ha IMOCAeIHEM YTBEPXKIe-
HUM. [Io KOTHUTUBHBIM MOTEHIMATOM KOMITAHUU
MOJIPa3yMeBaeTCs ee CIIOCOOHOCTD OMPEIeNISiTh Xapak-
Tep, coflep>kaHue U MeXaHM3Mbl CO3/TaHMsI, paclpo-
CTpaHeHMs U UCI0Ib30BaHMs 3HAaHUN. DPpaHIly3CKUIA
ricuxonor C. MOCKOBUYM CYUTAN, UTO KOTHUTHUBHBIE
CUCTEMBI, YIIOPSIAOUMBAIOIIe 06pa3 Mupa, Couyanb-
HbI KaK C TOYKM 3pEHMS CBOEro reHesuca, Tak u B €O-
Jlep>xaTeJibHOM OTHOLeHMH [2]. OCHOBHbIe IOHSATHS,
UX COCTaBJSIIONIMeE, GEPYT HAYA/IO B TOBCEIHEBHOIA
MEXIMUYHOCTHOV KoMMyHMKauyu. K mpumepy, BOT Kak
chopMynMpoBa IIaBHYIO 3a7auy YIIpaBaAeHUs 3HA-
HMSIMU B TeaTPAIbHOM Jefie, peraeMylo ¢ TOMOIIbI0
KOMMYHMKaLVN, npencenartenb Cow3a TeaTpaabHbBIX
nmesiteneit Poccun A. Kansira: «TeaTpasibHOe 3HaAHUE —
9TO NMPUKIAZHOEe 3HaHKe, a3bl MPodeccun nepenaroTcst
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oT MacTepa K y4eHUKY, OT TOKOJIEHUSI K ITOKOJIeHUIO.
S rOBOPIO HE O METO/IONIOTHUSIX U TEXHOJIOTHUSX, a 0 60-
Jiee BYKHOM — O Hac/IeJOBAHUM “HPaBCTBEHHBIX (POH-
IOB”» [3].

Takum 06pa3oM, KOTHUTUBHbBIN ¥ KOMMYHUKATUB-
HBIV aCMeKThl HEOTOEeNIUMBI IPYT OT Apyra. 13 atoro
MOYKHO CIeJIaTh BbIBOI: 3HAHUS N0 npupode ceoeti Kom-
MyHUKamueHsl. OHU BO3HUKAIOT B KOMMYHUKAILIUA Ye-
JIOBEKa C MMPOM U JIIOIbMMU.

[Touick 1 U3BeUeHNe 3HAHUI U3 UX HOCUTEJTeN (KU-
BBIX M HESKMBBIX OOBEKTOB) OCYIIECTBIISIETCS, O JIy-
MaHy, TOCPeACTBOM TPeX BUAOB CeNeKIUN: CeleKINn
uHbOpMaINM; CEJIEKLIMIM COOOIeHNs 3T MHbOopMa-
LIV ; CeTIeKTUBHOTO MOHMMAHUS (MJIY HETIOHMMAaHUS)
3TOTO COOOIIEeHNS 1 ero MHDOPMAaIU. AKIIEHTUPYEeM
BHMMaHMe Ha TOM, UTO OCO3HaHMe pas3inuus coobie-
HMS M MHGOPMALIMY IPUBOANUT K TTOHMMAaHNIO, KOTO-
poe TO3Ke SIBJISIETCS Pe3y/IbTaTOM CeJIEKIIVU U BbIOGOpa
U3 MHOTUX BO3MOKHOCTET [4].

3HaHMs GOPMUPYIOTCSI HA OCHOBaHUY MTOBCEIHEB-
HOTO OITbITA JIIOMEli, 06MeHa MeXIY HMMU CO00IIe-
HUSIMU, MHGOpManuei u T. i. Kak cumran HeMelKuit
dunocod u coumoror 0. Xabepmac, chepa KOMMYHM-
KaTUBHOTO JIEVICTBUS SIBJISIETCS] BaXKHEMIIMM acCleK-
TOM COLIMAIbHOM MPAKTUKMU, «<B KOTOPOIi MpeobaagaeT
OpMeHTalys Ha B3aMMOIIOHMMaHye ¥ OCHOBaHHOe Ha
HeM B3aumogeiicTBue» [5]. He MeHee BaskHO TO, UTO
KOMMYHMKaLMS YO,0BJIETBOPSIET MHTE/IeKTyalbHbIe
MOTPe6HOCTH YeIoBeKa B IMOI[MOHATbHOM KOHTAKTe,
BOBJIEKAIOIEM MHIMBUAYYMA B KOJUIEKTUBHYIO pabo-
Ty, B TIPOIIECCe KOTOPOiT HanbosIee MOTHO Pean3yIoTCs
BO3MOXKHOCTY B3aMMHOTO 00yueHMst 1 06MeHa 3HaAHU-
SIMU, B TOM UYHCJIe U TiepeJlault HeSIBHOTO 3HAHMSI.

HeotleHum BKjIag KOMMYHUKAIUY B GOpMIUpOBa-
HJe 3MOILMOHAbHOTO MHTEJJIEKTA JUYHOCTU. DTOT
BKJIaJ], BBIPASKAETCS B TOM, UTO COTPYIHMKY C 60Jee BbI-
COKMM YPOBHEM 3MOIMOHAJIbHOTO MHTEJIJIEKTA Jlerye
BCTYIAIOT B MEXIMYHOCTHbIE OTHOLIEHMS C IPYTUMU.

KoMMyHMKaTUBHAS NPpUPOa 3HAHUS TAKKe BbI-
paskaeTcs B TOM, UTO OHO «0OeCIIeunBaeT COYUaNbHYH0
UHMEeZpupo8aHHoOCmMs TUUYHBIX 3HAHUI UHIUBULOB»
[6]. Y uenoBeka Bcerma GymeT MOTPEOGHOCTH B OTHOIIIE-
HUSIX, KOTOPYIO TICUXOJOTY AABHO OTIpeNeanin Kak
COLMaIbHYIO, pealn3yeMylo Yepe3 4YyBCTBO IIPUHAT -
JIEXKHOCTH, TIPUBSI3aHHOCTYU K UeMY-TUO0 UIU KOMY-
m60. Kpome TOro, 4acTh MHTEIEKTYaTbHOTO Kalu-
Tajia OpraHn3aluy COCTOUT U3 HESIBHOTO (TALIUTHOIO)
3HaHMS, KOTOPOe HEBO3MOKHO (hOPMaM30BaTh: 3TO
MHTYULIVS pabOTHMKA, €eT0 CITOCOOHOCTDb MPUHUMATD
pellieHMsI B YCJIOBUSIX OrpaHMUeHHON MHpopMauu,
yMeHMe OnpenensiTb IPUOPUTETHI M UM CIelOBaThb

u T. 1. [Tomo6GHOTO pofia 3HAHMS MOTYT [T€PenaBaThCsi OT
OITHOTO YeJIOBEeKa K IPYTOMY TOJIbKO Uepes «KOMMYHU-
KallMI0-B3a¥IMOOTHOIIIEHNSI», B KOTOPOJT YUUTHIBAIOTCS
HaCTpOeHMe, SMOLH, ICUXOJIOTUUECKIUIT TUIT KOMMY-
HMKATOPOB, YMeHIe [AepsKaTh I1ay3y ¥ MHOTOe Apyroe
13 00/1aCTH, He TTOAIaloNIelicst opMaiu3aLym.

Kaskmplii oTamn yrpasieHus SHAaHUSIMU 1, COOCTBEH-
HO, CaMO CcoZiepskaHue 3TOro (peHoMeHa IPOHNU3aHbI
KOMMYHMKATUBHBIM BO3meiicTBueM. HUKTO 13 paboT-
HUKOB He OyZIeT CYKUTh KOMIIaHMM BEYHO — 3HAUMT,
Heo6X0IMMO 00bEeKTUBMU3UPOBATDH 3HAHMSI, M3BJIEUD
MX U3 MHOMBUIYAIbHBIX MCTOUHMUKOB! U CO€IaTh 10-
CTOSIHMEM OpraHM3alMy Yepes pas3/IMUHbie CUCTeMbI
obmeHa.

Vinu Bo3bMeM KOHIIEIINIO 00yUaloleiicss opraHm-
3aUuu: o0yuyeHe Kak Ha YPOBHE MHAMBUAYYMA, TaK
¥ Ha YpOBHE OpraHmsaiiiy BO3MOKHO TOJIbKO Ha 6ase
obmeHa MH(popMaIe, pe3yJabTaTaMy MPaAKTUIeCKO-
IO OITbITA, a TAKKE aHA/IN3a, Pa3MbIIIIEHNI, SKCIIEPU-
MEHTOB, TPEHVPOBKY U T. II., T. €. HA OCHOBE KOMMY-
HUKALN.

Haxkownel, kak nHTepdepeHIIni0 akTOB KOMMYHMKa-
LMY MOKHO paccMaTpuBaTh U caM (HOpMabHbINi Mpo-
11eCC yIIpaBaeHMs 3HAaHMUSIMM, TTIOCKOJIbKY OH He MPOo-
CTO BKJIIOUYAeT B ce6s BbIABICHME, CHUCTeMaTN3alunIo,
aHajau3, 0OHOBJIeHMe, paCIPOCTpaHeHNe, FeHepallnio
HOBOTO 3HAHMS, HO 1 00eCcIeunBaeT IMOCTOSIHHOE B3a-
MMOJIeiCcTBIe, B3aMOBIIMSIHIE, a TTOPOJi — 113-3a BMe-
IIaTeIbCTBA OJHOIO IIPoLiecca B APYroit — 1 KOHQIUKT
9TUX 3JIEMEHTOB.

0600611as1 M3BECTHBIE XapaKTEPUCTUKY U TIOIXOMbI
K KOMMYHUKAIMM, chOpMYIMPYeM ee OCHOBHYIO IeJTb
B yIIpaBjeHUM 3HAHUSIMU: 006e0UHUMb 3HAHUS, HAKO-
nyeHHble op2aHusayueli, co 3HaHuaAMu nompeodumeneti,
K/IUEHIMO08, KOHMPA2EeHIMO08 U Opy2ux yenesnix ayoumoputi
U UCNOIb308ANb IMU COBOKYNHbIE 3HAMUS O/l NOBBILUEHLIS
KOHKYPEHMOCNOCOOHOCMU 0P2aAHU3ALUU 8 YCTI08USIX NOC-
TOSIHHO U3MeHsIIouelicsl 6HeulHell cpedbl.

IJist MOCTVKEHMS 9TOI 1[eJIM KOMMYHMKALS pe-
IIaeT psif, BAKHEMIINX 3a1a4 B YIIPaBAeHUIM 3HAHUSIMMA,
a MIMEHHO:

e mpuoOpeTeHMe U afanTaiys 1o6aTbHbIX 3HAHWIA,
a TaKKe PasBUTHE CHCTEMbI YIIPaBIeHNS 3HAHMSIMY Ha
MEeCTHOM YPOBHE,;

e MHBECTUIIMM B UeJIOBEUECKMii KaruTasl OJjIs pac-
HIMPEHMsT BO3MOKHOCTEI YCBOEHUST ¥ TIPUMEHEeHUSs
3HaHUIA;

! DKCIIePTHI CIUTAIOT, UTO 42% 3HAHMIT KOMITAHMM HaXOOUTCS B IO-
JIOBaX COTPYAHMKOB U OT HUX 3aBUCUT, CTAHYT 3TU 3HAHUS TOCTYII-
HBI IPYTUM WIN HET.

Mup HOBOM 3KOHOMUKHU
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* VHBECTUIIMU B TEXHOJOTUM, CIIOCOOCTBYIOIINE
MIPMOGPETEHNIO Y YCBOEHMIO 3HAHMIA.

[Tpu cyIecTBYIOUMX MHOTOUMCIEHHBIX TUITOOTH-
SIX KOMMYHMKALMM IPUMEHUTEIbHO K YIIPaBJIeHUIO
3HAHUSIMM B 9KOHOMMKe ¥ 6M3Hece 11e1ecoo6pasHo
BBIIETUTD UHHOBAYUOHHYI0 KOMMYHUKAYUI0, MO0 uepes
Hee HauboJIee MOTHO MPOSIBIISIETCS KOMMYHMKATUBHAST
npupona 3HaHUA.

CyIIHOCTb MHHOBAIMOHHOM KOMMYHMKAIIUM pac-
CMaTpMBaeTCs B TPeX CMbICOBbBIX IPOCTPAHCTBAX:
dessmesibHOCMb, MexHoo2usl, Kynemypa. Kak mesitenb-
HOCTb MHHOBAILIMOHHAsI KOMMYHMKAIMSI HaIlpaBjieHa
Ha MaTepuaan3alyio HayuYHbIX Uael, HoBauuii. TexHo-
JIOTMYECKUI acTeKT MHHOBAIMOHHO KOMMYHMUKAILIUY
3aK/II0YaeTcsl B TOM, UTO IJIST peajiM3aliiy HaydyHO
uIen HeoOXOAMMbI Pa3/IMUHbIE CPEICTBA, ITPEIMETHI,
CcTpyKkTypa. HakoHel, KOMMYHMKaLMS KaK TBOPYECKMIt
rporiecc o6pasyeT 0co6YI0 MHHOBAIIMOHHYIO KYJIbTY-
py. «[IBMskKeHMe HAaYYHO Uaen K MpakTuieckomy Mc-
MOJIb30BaHUIO TIpenoiiaraeT peajnsannio COOTBET-
CTBYIOLLIE} CUCTEMBI CBSI3€i M OTHOIIEeHU. TOJIbKO
Ha MepBbIil B3IJISA, COOPYkKaeMasi CUCTeMa SIBJISIeTCs
M30IMPOBAHHON,— T10 CYTHU, OHA «BKJ/II0UE€Ha» B PSIZbl
IPYTUX YIPaBIeHYECKUX CUCTEM, IPEIMETOB 0CO00Ii
MHHOBAILIVOHHO KY/IbTYPbI U HECeT B ce6e 3aMbICIbI,
3HAHMS Y TIPeAbIAYIINA OTIBIT C TIOMOIIbIO CIIeIMaTb-
HbIX aHAIUTUYECKUX TPUEMOB, SKOHOMIUYECKIUX pacye-
TOB ¥ METOZ,0B IIPUHATIS peleHuin» [7].

VHHOBalMOHHAs: KOMMYHUKALMUSI — 3TO MHAUBU-
IlyajbHasl, B KaKO¥-TO CTelleH! Jaske SKCKII03MBHas
KOMMYHMKAIMsI OpraHu3alym, HalpaBjieHHas Ha To-
MCK ¥ pa3paboTKy MHHOBALIMOHHBIX PeIIeHN, X Ipe-
3eHTalMo (Ipofaxy) 1 BHegpeHne. OHAa BO3HUKAET
TaM, IJie Y9aCTHMKM MHHOBAIMOHHOTIO Mpolecca 06-
MeHMBAIOTCS MHGOpMaLyen, 3SHAaHUSIMY, TIPOLYKTaMMU
VMHTEJ/UIEKTYaTbHO AesITeTbHOCTH IO 06 BEKTY HOBOB-
BeJIeHMsI, @ TAKKe BMeCTe TOCTUTaI0T MOCTaBAeHHbIX
1ieseii U IessIT PUCKA.

TakuMm 06pa3oM, MHHOBAIMOHHAsS KOMMYHMKAIIVST
OTBevaeT 3a MHAMBUAYaAJIbHBIE [IJISI KaxkKA 0l opraHmsa-
LM HarpaBjieHUs: pa3BUTUSL. B ux umncie:

* [MOCTAHOBKA MHHOBAIIMOHHBIX 3a7a4, GopMupo-
BaHMe MHHOBAIIMOHHOTO ITOPThes;

¢ CO3JaHMe TBOPUECKOTO KOJUIEKTUBA, pacipezene-
HMe 3a/1a4, MOTUBaIMsl yUaCTHUKOB;

* TOMCK, 06paboTKa 1 HAKOIUIeHVe HAyUYHO U Tex-
HOJIOTMYECKOM MH(pOpMAaI, HeOOXOIMMO [JIS MHHO-
BaI[MOHHOTO MPOPbIBA;

e COGCTBEHHO pa3paboTKa MHHOBALIMIA;

e TIpUBJIEUEHME BHEIIHUX MCTOYHMKOB 3HAHUIA, MH-
(opmariyu, a Takske OIbITA M TEXHOIOTUIA;

 ampobaiys HaliIeHHbIX MHHOBAIIMOHHBIX pellle-
HMI1 B TTpodecCOHATbHOM, HAYYHO Ccpefie, B 9KCIIepu-
MEeHTaJIbHOM ITPaKTU4YeCKOM MpUMeHeHUN;

e TIaTeHTOBaHMe, 3alMTa aBTOPCKUX ¥ KOMMepue-
CKMX ITpaB Ha M300peTeHMs;

e TIpe3eHTalVsl, IPOABIMKEeHME U MTpoJaxka MHHOBA-
LIMOHHBIX PeIleHuIt;

e BHe[peHNe U MOJIepKKa MHHOBALIIA.

O 3HaueHUM MHHOBAILIMOHHOV KOMMYHUKAIIUX,
B YaCTHOCTM B MajioM OM3Hece, CBUIETENIbCTBYET Ta-
Koii ipumMep. Kommnauust Three Rivers, pacIioNoXeHHasI
B aMepMKaHCKOM ropoae Meca, mtat Apr30Ha, pac-
TojlaraeT BCEro JIMIIb MIeCTbi0 pabounMMm, KOTOpbIe
TPYASTCS Ha TIOJTHOV CTaBKe, M He MOXKeT MT03BOJIUTh
cebe TIOJTHOLIEHHBI MCCIen0BaTeabckuii otaen. OmHa-
KO GJyiarofapst XOpoIIo HaJlasKeHHO KOMMYHMKaLIVN
Three Rivers siBJisieTCsl MHHOBAILIMOHHO KOMIIaHUE,
pa3pabaTbIBaloIIeli TaKye IMPOIYKThI, KaK MHBATUIHOE
KpecJio ¢ 06ieTYeHHBIM BpallleHeM KoJec, a TakxKe
Kpecsio, KOTOpoe MOKeT e30UTh B TPOXOAax CaMOJIETOB
KOMMepUeCcKOol aBMalii 1, CKJIaJIbIBasICh, TOMeIaeTCsI
Ha TToJIKe 11 6araska. AMepuKaHCcKas pypMa JOCTUTra-
eT HeIUIOXMX Pe3y/IbTaTOB B OM3HECe U JOBOIBHO M-
POKO#1 M3BECTHOCTHU, YCTAaHABINBASI KOHTAKTbI C YHU-
BEPCUTETCKUMMU UCCIIEIOBATETbCKUMM JTAa60PaTOPUSIMU
B MMOMCKAX UAeli, Ha BOIIOIIeHNEe KOTOPBIX MOXKHO T10-
JIYUUTD TULEH3UI0. DKCTIePThl KOMIIAHUY U3YUaloT PbI-
HOK JIJISI HOBOT'O BUJIa IIPOOYKIMM, 6epyT 1abopaTop-
Hble IPOTOTUIIBI U BOIUIOLIAIOT UX B MPOU3BOAVMYIO
u TIpopaBaemylo Bepcuio. Kpome Toro, Three Rivers ak-
TUBHO OOMEHMBAETCST 3HAHUSIMU CO CBOMMM TIOIPSII-
YMKaMU, yoeskaast X MPUMEHSITh IIPOM3BOICTBEHHbIE
VMHHOBALIMM ¥ HOBIIIECTBA B IM3aiiHe, UTOObI CIeIaTh
MIPOIYKI[MIO O0JIee HAIESKHO 1 MEHee JOPOTOiA.

Pe3ynbTaThl MCCIE€I0BAHMI, TOCBSIIEHHbBIX TIPU-
MeHEeHMIO MeTOIOB yIIpaBjeHus nHbopMaluein B MH-
HOBAIIMOHHOJ IeSITeIbHOCTU, CXOASITCS HA TOM, UTO
3 dexTuBHOE yrIpaBieHne MHGOPMALIMOHHBIMHU T10-
TOKaMM Ha Pas3/IMUHBIX 3Tarax MHHOBALIMOHHOTO MPO-
1ecca JO/KHO MPUBOAUTH K YMEHbIIIEHUIO CTeleH
HeoTpeneIeHHOCTY OTHOCUTEIbHO CYIHOCTH, GOop-
MbI ¥ BO3MOKHOTO KOMMEpUY€eCKOro yciiexa MHHOBa-
umu. ABTopsl usganus Journal of Product Innovation
Management, MOCBSIIEHHOTO MHHOBALIMOHHOMY Me-
HeIKMEHTY B TOBAPHOM CEKTOpe, YTBEPXKAAIOT, UTO
ycrexX MHHOBAIIMYM 3aBUCUT OT CTeNeHU CHUKeHUS
YIIOMSIHYTOT'O YPOBHSI HEOTIpeAe/IeHHOCTY ABYMSI CITy3K-
6aMIM — HayYHO-TEXHMYECKOI M MAPKETUHTA, a TAKKe
KauyeCcTBOM UMX B3auMoOAeiicTBuUs. [IBMskeHe MHDOP-
Maluu MEXIY STUMU CTYRK6aMM CTUMYIUPYET STOT
MpoIIecc, Tak Kak Kaxkaasi U3 HUX KOPppeKTUupyeT Uian
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IOTOMHSIeT MHMOPMALIMIO Ha OCHOBE COOCTBEHHBIX
IIaHHBIX.

Bosee mo3gHMe 1CCIeg0BaHMs, IOCBSIEHHbIE MH-
HOBAIIMOHHOJ JesSITeTbHOCTU B cpepe yCIyT, BbISIBIIS-
IOT TY ke 3aKOHOMepPHOCTb. OJHaKO OHM HECKOJIbKO
pacmmpsIOT MacTab, OnMchbIBas BHYTPUOPTaHM3a-
LIMOHHBI 06MeH MH(pOopMaIMeit 1 3HaHUSIMY MEXTY
00/1aCThIO TIPOM3BO/ICTBA U 06JIaCThI0 KOHTAKTA C I10-
TpebuTteneM. Takum 06pa3soM, KOMMYHUKAIIUS B MH-
HOBAIIMOHHOM IIpOIiecce CTAaHOBUTCS (akTopom,
BBIPABHMBAKOIIVM Bce (PyHKIMM OpraHM3aLym sl 10-
CTVKeHMSI KOHEYHO 11eJ1/1 MHHOBAIIMOHHOTO IIPOILiecca.
Tak Kak B CMJTY CBO€i CrTelbUKI YCIYTU COeOUHSIIOT
B cebe IpoLecchl MPOM3BOICTBA U IIPOHASKM, TAKOE BbI-
paBHMBaHMe CTAHOBUTCS 0COGEHHO BaKHbIM.

I[MToMyMMO MCITOJIb30BaHMS TEXHOIOTUI MHPOPMa-
LIMOHHOTO MeHe/I>KMeHTa [Jis1 yMeHblIlleHIsI HeoTlpe-
[eJIeHHOCTH, OKPYyKaloleli MHHOBAI[MIOHHbINM MPOLIeCC,
KOMMYHUKAIMS CITOCOOHA CHCTEeMaTUYeCKV OpraHu30-
BBIBATh 0OMEH 3HAaHMSIMM CO BCEMM 11eJIeBBIMU IPYIIIa-
MU JJIS1 JOCTUKEHMS CTPATernueCKoi esin.

Unmroctpanyeil MoCay>KUT IIpUMep OpraHusalun
CTpaTern4eckoil KOMMYHMKALIVIM, U3JIOKEHHBI B aB-
ToputeTHOM XypHasne MIT Sloan Management Review.
ABTODBI MCCIEIOBAHMSI YTBEPXKIAIOT, YTO KOMMYHMKA-
LIMOHHAsI MOJIE/Tb, OIMpaloiasics: Ha QyHKIMOHATbHbIE
BO3MOKHOCTM TEXHOJIOTMIA yIIpaBiieHus nHpopmaiy-
el ¥ 3HAaHUSIMU, TIOJKHA CTPOUTHCSI B COOTBETCTBUM CO
CTOSsIIIIeN epes KOMIIaHMel CTpaTernyeckor 3agayderi.
OHM mpemaraioT TPY OCHOBHbBIE MO OpTaHM3a-
LM CTPATeInUeckoro «6pokepa sHaHUII», SIBISIONIe-
rocs IOCPeJTHUKOM MeKIy KOMITaHMell 1 ee 1e/IeBOoii
ayautopueit. JIast TecTMpoBaHMsI KOHLIEIIIMY MHHOBA-
LIIMOHHOTO MPOAYKTA MJIM €ro HauaJbHOr0 BapuaHTa
KOMITaHMS CO3/IaeT IocpeaHMKa (Yallle BCero B CeTu
VIHTepHET), CBS3bIBAIOIIEro 60IbIIOe UMCI0 OTIENb-
HBIX JTIOIEN, TEM CAaMbIM CUMYJIMPYST OOLIVPHBIN TECTO-
BbIiT PBIHOK. [IJIs1 reHepaLyy ¥ 0T60pa Mei 1Mo ITOBOmY
MHHOBAIIMOHHBIX TOBAPOB U YCIYT KOMITAaHUS CO3/IaeT
WJIV VICTIONb3YeT MoCpeaHMKa, GOPMUPYIOIIETO MHTEP-
HeT-CO06IIeCTBO 110 MHTepecaM. TpeTbUM TUIIOM I10-
CpemHMKa SIBJISIETCSI KOMITaHMST (Takke B ceTu VIHTep-
HET), CBSI3bIBAIOIIAS TOTEHIVAIbHbIX IIPOV3BOIUTEIEN
U TIOTpe6uUTe el MHHOBAIMOHHBIX pelleHnii. CaMbIM
M3BECTHBIM «6POKEPOM 3HAHUIT» B ITOI KATETOPUM SIB-
nstetcst Kommnanus InnoCentive, mpuHaaaexaas dap-
MalleBTMueckomy rurauty Eli Lill. OHa SIBJIIeTCSI PbIH-
KOM I crienyduueckux peleHunii cnenubuyeckux
po6JieM 1, TaKMM 06pa3oM, yCKopsieT a3y HayuHOTO
OTKpPBITUSI B MHHOBALIMOHHOM Ipouecce. Kaxkmast u3
MpeIJIOKeHHBIX MOJIeJieil paccMaTpMBaeT pobiaeMy

Heolpele/IeHHOCTM MHHOBALIUY, HO B TAHHOM CJTyuae
BCe OHM OMMparTCcsa Ha GYyHKIMOHATbHbBIN ammapaT
KOMMYHMKAIIMOHHOTO MeHeI)KMeHTa, pelias ornpee-
JIEHHYIO CTpaTerMueckylo 3aauy.

Takum 06pa3zomM, KOMMYHMKAIMS aKTUBHO yUacT-
BYET B IIpollecce mpeobpa3oBanust 3HaHuin. Kommy-
HMKaIVs — TIepBbIii IOMOIIHUK B YIIpaBJIeHUM TPaHC-
(opmarineit ogHMX pecypcoB, CO3AAIOIINX CTOMMOCTD,
B IpyTHe, pellialiye aHaJOTUYHYI0 3a7ayvy.

V pasauYHbIX METOIOB, MEXaHM3MOB, (DOPM KOM-
MYHMKALIMM €CTbh OTPOMHbBIE MePCIIeKTUBDI, HO ]IS
3TOTO MX HaZ0 UCIO0JIb30BaTh B KAUeCTBE MHCTUTYIIU-
OHAJIBHOTO MHCTPYMEHTA, TpodecCcMoHaNIbHO TTepeaa-
I01[eTO 3HaHUSI B 9KOHOMUKY U couimyM. HefmooieHka
9TOr0 0OGCTOSITENILCTBA IIPUBOIUT K CYIECTBEHHBIM
KOpPTIOPaTUBHBIM TTOTEPSIM, B TOM YMCJie B pelyTalyun
U UMUIKeE.

OO6111eM3BECTHO, UTO PEK/IaMa BBICTYIIAET CPENCTBOM
OpraHM3aINy HEeSIBHOTO 3HAHMS, GOPMUPYS 0COObIN
TUII pAallMOHATLHOCTH, UMEIOIINIT CBOIO CIlelUpUKY
" B CUJTY 9TOTO TPe6YIOLIMIi CITelMabHbIX CIIOCOO0B
nepenaun uHopMaiu. Pekiiama ormpaeTcst Ha COOT-
BETCTBME PEKJIAMHOTO MOC/IaHMS OTIIPABUTENS CYILECT-
BYIOIIMM II€HHOCTSIM ¥ MEeHTaJIbHbIM MOJEJSIM IOy~
yaTessi U IeliCTBYeT B COOTBETCTBIUM C TIOCTABJIEHHBIMM
KOMMYHMKATUBHBIMU 1eNsIMU. V HeKaueCTBeHHasl, He
JIO KOHIIa TPOlyMaHHas pekjaMa BbI3bIBaeT peakiinio,
00paTHYIO TOI, Ha KOTOPYIO M3HAYAJIbHO ObLIa paccum-
TaHa.

BcmomuHaeTcst, CKOIbKO B CBO€ BPeMSI AUCKYCCUI
MMOPOAMJI COLMAbHBINM ITPOEKT «Bce paBHO?!» KOMIIa-
Hum News Outdoor u KpeaTuBHoi# rpymnsl AJIB. Kor-
Jla Ha MOCKOBCKUX YJIUIAaX TOSIBUIOCH M300paskeHe
MJaJieHIla, 0 KOTOPOro... TyIIaT CUTrapeTy, BO3MYIlle-
HUIO JTIofielt He Ob110 Tpenesa. CIoKeT He Pa3bsCHSIIA
u toAnnCh: «KypuThb B IpUCyTCTBUM pebeHKa — elle
GOTbIIIast TIBITKA JIJIST HETO».

[ITok mOTpeduTesIs 3TOTO PEKIAMHOTO ITOCTaHNUSI —
MIPOCTOTO 06BIBATEJIS, ITYCTh Jaske U KYpPSIero, 6bil
npeacKkasyem, 1 6yKBaJIbHO Yepe3 HeCKOJIbKO THelt
CTOJINYIHBIV KOMUTET peKJIaMbl ITOTpeboBa oT News
Outdoor 1o coO6paskeHUSIM ITUYHOCTY YOpaTh 61I60p-
ITbI C TOPOICKMX YInIL. ITof HaXKMMOM O6IIeCTBEHHOCTH
CBOe MHeHMe BbIcKasanu 1 crienyanuctbl ®AC Poccun:
n306pakeHne ¢ MIaleHIIeM U CUTapeTOo IMPOTUBOpe-
YT 3aKOHY «O0 OCHOBHBIX TapaHTHUSX IIPaB PeOeHKa».
«CyIepKpeaTMBHOCTh» Pa3paboOTUMKOB PEKIAMHOTO
TIOC/IaHMsI BOIILIa B TPOTMBOpPEYNe C IIeHHOCTSIMM, MeH-
TaJIbHBIMIU MOJIEIIMU MOTPeOUTENe STOTO PeKIaM-
HOTO IOCJIaHN, KOTOPbIe (LIeHHOCTY, MOZe/N) KaK pa3
Y COCTaBJISIIOT HEeSIBHbIE 3HAHUSI.

Mup HOBOM 3KOHOMUKHU
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[IpuBemeHHbI IIPUMep — OUepeaHOI MOBO, pac-
CMOTpPETDb Upe3BbIUaifHO BaXKHYIO ITPOGIeMY B YIIpaB-
JIeHUM 3HAHUSMM, KOTOPasi Ha3bIBaeTCsl KKOMMYHMKA-
TUBHASI KOMIIETEHTHOCTb».

KOMMyHMKaTMBHaﬂ KOMNETEHTHOCTb

C HEeKOTOPBIX ITOP KOMMYHMKATUBHASI KOMIIETEHTHOCTD
(communicative competence) epectaia 6bITb TOTHKO
Mpo6JIeEMOI COIMATbHO TICUXOIOTUY U JIMHTBUCTUKMA.
OHa HaCTOMYMBO 3aBOEBBIBAET ITPOCTPAHCTBO MEHE/T -
>KMEHTA, ¥ 3TO OIlpaBIaHHO, 160 CITOCOOHOCTH (yMe-
Hue) 3¢GeKTUBHO ¥ IPAaMOTHO B3aMMOJEICTBOBATD
C 1eJIeBBIMM ayIUTOPUSIMM B TIOJTHOY Mepe OTBeJaeT
LIeJISIM YTIpaBJIeHMS].

KoMMyHMKaTHBHAsI KOMIIETEHTHOCTh — ITOHSATHE
MHOTO3HaUHO€, OGbeAMHSIONIEE PSITT, CAMOCTOSITETbHBIX
XapaKTePUCTUK, COBOKYITHOCTb KOTOPBIX, COOCTBEHHO,
U OTIpefesiieT OCHOBHYIO CYTb 3TOTO MOHATHS. Crienyst
soruke B. H. BBemeHnckoro [8] u paciumpsisg paccMaTpu-
BaeMoe TIOHSITHE [I0 33/1a4U COBPEMEHHOTO MEHE/IKMEH-
Ta, 107, KOMMYHMKATUBHOI KOMITETEHTHOCTDIO CJIeIyeT
IMOHMMATh:

* TIOKa3aTenab MHGOPMUPOBAHHOCTY (MHAVUBUIY-
yMa, OpraHm3arnmn) o Leasx, CyIHOCTH, CTPYKType,
CpencTBax, 0COGEHHOCTSIX COMAIbHOTO B3aMMOIei -
CTBUS;

e CTpeMJIeHMe K ITOCTOSTHHOMY COBEPIIeHCTBO-
BaHMI0O KOMMYHMUKATUBHOI JesTeIbHOCTH, KOTOpast
paccMaTpMBaeT IMYHOCTH YesIOBeKa Kak IIaBHYIO LeH-
HOCTb;

e CITOCOOHOCTH K HECTAHIAPTHOMY, TBOPUECKOMY
pelleHNnIo 3a/1a4, BOSHUKAIUIUX B MPOIIeCce COLMaTb-
HOTO B3aMMOIEICTBUS;

e JIMYHOCTHOE KauecTBO Cy6beKTa yIpaBIeHMsI,
dopmupyloIeecs B IIpoliecce pasBUTHUS U CaMOPa3BU-
TUSI IMYHOCTY (HECTTYyIATHO KOMMYHMKATUBHAS KOM-
TTETEHTHOCTD SIBJISIETCSI YACTBIO IIOHATHS «<KOMMYHMKa-
TUBHBII TOTEHITVA TMIHOCTI»).

KoMMyHMKaTUBHAsI KOMIIETEHTHOCTb — OfHA U3
COCTaBJISIOLINX MPO(DECCHOHATBbHOI KOMITETEHTHOCTH
crieranycTa Jiroboro mpodus. IpodeccruonanbHas
KOMITETEHTHOCTb OITpeIe/IsIeTCs KaK MHTerpaabHast Xa-
PaKTePUCTUKA IeJIOBbIX U IMYHOCTHBIX KaueCTB CIIe-
IMaINCTA, OTPAKAIOIIASI HE TOJMIbKO YPOBEHb 3HAHUA,
YMEHMIA, ObITA, JOCTATOUHbIX [IJIST AOCTVKEHMS Lieyieit
npodeccroHaNbHOI 1eATeTbHOCTH, HO M COLMAIbHO-
HPaBCTBEHHYIO IMO3UIINIO INYHOCTHU. IHaue roBopsi,
KOMMYHMKaTUBHAS KOMIIETEHTHOCTb CTaja HEOTbh-
eMJIEMBIM YCIOBMEM ITpodeccroHaabHOI CaMOCTOSI-
TeTbHOCTU MeHe[[3Kepa JIIo60ro YpoBHSI. [[0CTaTOYHO
CKa3aTb, YTO KOMMYHMKATUBHAs KOMIIETEHTHOCTD

MHAMBUIA Y OPTaHU3AIMY OIEHMBAETCS CIIOCOOHO-
CTBIO OIpeNesiTh eI OPTraHM3aLMOHHBIX KOMMYHU-
Kalluii; yAUTHIBATh HAMEPEHUS U CITIOCOObI KOMMYHU-
Kal[My mapTHepa; BbIOUPATh aieKBaTHbIE CTpaTerumn
KOMMYHMKALMI; OLIEHMBATh YCIIELTHOCTh KOMMYHMKa-
LM ; USMEHSITh 10 Mepe HeOOXOAMMOCTY COOCTBEHHOE
KOMMYHMKATUBHOE TTOBefieHNe.

YenoBusimu GopMupoBaHMs KOMMYHUKATUBHOM
KOMITETeHTHOCTU SIBJISIIOTCSI:

* OBJIaZieHMe BepOaIbHOI 1 HeBepOanbHO hopMa-
MU KOMMYHUKALIUN;

* OIBIT YCHEIIHbIX KOMMYHUKATUBHBIX JI€/iICTBUIA;

e pasButHe pedaercuu (TaKOro TUIIA MbIIIIEHMS,
KOTOPOE HaIlpaB/IeHO Ha OCMbICTIeHVe 1 060CHOBaHME
COOCTBEHHBIX JIEMICTBUIL 1 VX TIPEATIOCHIIOK).

3aKOHOMEPHO paccMaTpMUBATh KOMMYHUKATUBHYIO
KOMIIETEHTHOCTD KaK cucmemy 3HaHUe8blX Pecypcos, Bbl-
IleJIsis TTIaBHbIe 0COGEHHOCTY 9TOJ CUCTEMbI, IIOKa He
OlleHeHHbIEe 10 IOCTOMHCTBY COBpeMEHHbBIM POCCUIA-
CKMM MeHEeI)KMEHTOM, a UMEeHHO:

e MMPOTHO3MPOBAHME KOMMYHUKATUBHOM CUTYya-
o,

e TIPOrpaMMMPOBaHMe Mpolecca KOMMYyHUKALINN;

e yIpaBJieHMe MPOIeCcCOM KOMMYHMKAIMM (KOMMY-
HUKALMOHHbIN MeHeI;KMEeHT).

KomMMmyHMKaTHMBHAsT KOMIIETEHTHOCTb OTpakaeT
VHTEJJIEKTYaIbHbIe CITOCOOHOCTM KaK MHIMBUIA, TAK
M OpraHM3aIMu, KOTopasi B IepBYI0 ouepelb JO/KHA
OBITh 3aMHTEpPECOBaHa B CO3MaHUM U 3PPEKTUBHOM
MCITOJIb30BAHMM CBOETO IMOTPEOUTETHLCKOTO KauTaa.
duHaHCOBbBIE IOTEPH, BbI3BAHHbIE OTCYTCTBMEM KOM-
MYHUKATUBHOM KOMIIETEHTHOCTU, — aKTyaJbHeias
npo6iema. JJocTaToOuHO CKa3aTh, uTo 6u3Hec B Poccuu,
10 OLIEHKaM aHaJIMTUKOB, eXKeroHO TepsieT 24,9 mipn,
JIOJIJI. U3-32 HETaTMBHOIO KOMMYHMKaTUBHOI'O OTIBITA,
MIPUBOJSIIETO K paspbiBy OTHOIIEHUI ITOTpeduTenei
¢ xomnaHusamu. ITo cratuctuke, 90% obpalieHuii mo-
TpebuTesneit B KoMnaHuu yepe3 IHTepHeT He TPUBO-
ITAT K CO3JTAHUIO TOTIOTHUTETbHOI TPUOBLIN.

Kak mogcumntaTh MOTEPSIHHYIO TPUOBUTH U3-3a He-
3(pdeKTUBHOI MHTEPHET-KOMMYHMKAIUN C KJIVEHTa-
MM U MAEHTUPUIMPOBATb IPUUMHBI? UTOOBI OTBETUTD
Ha 3TOT BOIPOC, KoMMaHus Genesys B COTpPyIHUUECTBE
C BeOyUIMM He3aBUCUMMbIM aHAIUTUIECKUM areHTCT-
BoM Datamonitor/Ovum oueHuna GUHAHCOBbIE TIOTe-
PY OT HEIOCTATOYHO BBICOKOTO YPOBHSI OOCTY>KMBAHMS
KJIMEHTOB Yepe3 KOHTaKT-I[eHTPbI B POCCUIACKIUX KOM-
TTaHUSIX.

B xome mccieqoBaHus HOTpeOUTENN HA3BAIM HAM-
60s1ee pacrpocTpaHeHHbIe HEIOCTATKM B OpraHMU3aINK
MHTepHeT-KOMMYHUKALIVN:
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e IJINTENbHOE BPeMS OKMAAHMS OTBETa Ha 3a1poc;

e HEeJIOTMYHBIE CHCTEMbI CAMOOOCTY>KUBAHMS;

e HeoOXOAVMOCTb HECKOJIbKO pa3 MOBTOPSITh ONHY
U TY ke MHGOpMAIINIO;

e HEKOMIIETEHTHOCTb OIIepaTopa, OTBEUaIlero Ha
BOIIPOC;

e HM3KUI YPOBEHb OTBETCTBEHHOCTU NPU MPUHSI -
TUU pellleHNs;

* IIIaTHbIE 3BOHKU B KIIMEHTCKYIO CITy3KOY;

e (JIOKHOCTb IIEPEKITIOUEHMS 10 MEHIO.

OnmpolureHHble TaKkXe yKa3ajayu Ha HauMeHee
yOoOHBIN KaHaT KOMMYHUKAIUY — TPAgUIIMOH-
HYI0 «OyMaskHYI0» IMOUTY: 55% CUMTAIOT ero HeymoB-
JIeTBOPUTENbHBIM. 39% mOoTpebuTeneit OTMeTUIN
HEOOXOIVMMOCTb ITOBBILIEHNST YPOBHS «KMBOT0» 06CTY-
>KMBaHMS B KOHTAKT-LIeHTpax (II0cjie IepBOHAYaIbHO-
ro KOHTaKTa C CUCTeMO CaMOOOCTY>KMBAHUSI TTPOXO-
VT OKOJIO 12 MUHYT, IPeXAe YeM KJIMEHTa COeqUHSIIOT
¢ oriepatopom) [9].

TakuM 06pa3oM, HeJOOIleHKa KOMMYHMKALIUA
NpuBeJia K CTpaTernueckuM rpocyeTtam, a UMeHHO:
K HEIIOHMMAaHMIO LIEHHOCTY KIMEHTa, HECITOCOOHOCTH
OITpeNeNUTDb ero MOTPEOHOCTH; OTPAHUYEHNSIM B TIpe-
mocraBiaeHuu nHbopmanuu. Kak mokasano uccie-
nmoBaHue Genesys, 6oyiee TTOJIOBYHBI YU4aCTBOBABIINX
B OIIpOCe MpeKpaTU/Iy MOIb30BaThCs yCIyraMy poc-
CUICKUX KOMITaHUIT UMEHHO M3-3a KOMMYHUKATUBHOI
HEKOMIIETEHTHOCTU UX COTPYIHUKOB; IIpU 3TOM 70%
YVIIIM K KOHKYpeHTaMm, 30% mepecTasyu obpaiaTh-
€S K TIOAOOHBIM yCIyram. DTO elle OJWH apryMeHT
B [M0JIb3Y KOMIIETEHTHOCTHOTO MOAXOAA B YIIPaBIeHUNA
KOMMYHMKaLMeii.

Crnenuanuctel lleHTpa MakKpO3KOHOMMUUECKOTO
aHa/M3a ¥ KPaTKOCPOYHOTO MPOTHO3MpoBaHuUs VH-
CTUTYTa HAPOAHOXO3SICTBEHHOIO ITPOTHO3UPOBAHMS
PAH BbIZIeNSIOT psifl I106aIbHbIX PUCKOB MJIV BbI3SOBOB,
MPENSITCTBYIOLIMX SKOHOMUYECKOMY pa3BuUTHio Poccun
B XXI B. B ocHOBe colMaabHO-eMorpadyeckoro Bbi-
30Ba JIEKUT I1eJIbIi [UIaCT MPO6IeM, B TOM UMCIIe —ITPO-
61emMbl GOPMMUPOBAHMS M PA3BUTHS UETIOBEUECKOTO Ka-
MUTasaa, CBsI3aHHbIE C MOJIepHM3alMeli CYIeCTBYIOIIE
CUCTeMbI 06pa3oBaHMs.

Vcxopnst M3 MPOTHO3HBIX OLLEHOK U CPAaBHUTENb-
HBIX HaOJTIOMEeHNI CrienaancToB LleHTpa, BBITYCKHUK
POCCUIICKOTO 06pa30BaTEIbHOTO YUPEKAEHMS B 3110~
Xy MHGOPMAIMOHHOTO 0611[ecTBa NOJIKeH 00/1a1aTh
orpefeeHHbIM HA6OpOM KOMITeTeHIMii2. Ba3oBbie

2 KomnemeHyust — cTereHb [IOHMMaHMsI, OCHOBaHHasl Ha TOJTy4eH-
HbBIX 3HaHUIX; KPYT MOJTHOMOYMIA, IPEOCTaBIE€HHBIX 3aKOHOM,
YCTaBOM WJIU MHBIM aKTOM KOHKPETHOMY OpPTaHy WM JOKHOCTHO-

KOMITIeTeHIIVH, K TIpUMepy, BKII0YaIOT 3HaHMe TTepco-
HaJIbHOTO KOMITbIOTEepa, 6a3 JaHHbBIX, IPOrPAMMHOTO
obecreveHnst, MHOCTPAHHBIX SI3bIKOB, OCHOB 3aKOHO-
IaTeabCTBa U T. 1. IIpodeccroHabHble KOMITETEHIIUA
CBSI3aHBI CO 3HAHMEM TEeXHOJIOTMUECKUX, IKOHOMMUYEe-
CKUX WM COIMaTbHBIX MpolieccoB. KOMMYHUKATUB-
Hble KOMITeTeHILIMI HalleJIeHbl B OCHOBHOM Ha BbIOOD
U peau3aliyio IporpaMM peueBOoro MOBeIeHNMs, YTOObI
JIETKO OOIIATHCS C JTIIOAbMM, IPAMOTHO BbIpaskaTh CBOU
MBICJTU, YMETb ITyOIMYHO BBICTYTIATD.

[Tonaraem, B TaKOM Ba)KHOM CTpaTermueckom jese,
KakK ITOATOTOBKA CITeI[MaICTOB HOBOV (popmaiiyu, He
CTOUT OTrPAaHNIMBATHCSI JINIIIb IPAMMaTINUeCKO U JIMH-
IBUCTUYECKOV KOMIIOHEHTAMU KOMMYHMKATUBHO
KoMIleTeHIMU. VIMEHHO C080KYNHOCMb KOMMYHUKA-
MUBHbIX KOMNemeHYutl, HayeaeHHbvlx Ha AhGekmusHoe
ynpaeJieHue 3HAHUsIMU, ¥ COCTaBJIsIeT TaKoe MHTerpaib-
HOE MOHSITHE, KaK KOMMYHMKaTYBHAsI KOMIIETEHTHOCTD,
T. €. CITOCOOHOCTh JIMYHOCTY W/IY OpraHu3al/i/ pelllaTh
yIipaBjieHUYeCcKue 3a/iauy pas3anyHol CJIOKHOCTH, BO3-
HUKAOIIJE B peaIbHbIX SKM3HEHHBIX CUTYaIUSIX, C UC-
I0JIb30BaHMEM 3HAHMI B 06/1aCTM KOMMYHUKALIVNA,
a TaKKe y4eOHOTI'0 M KM3HEHHOTO OIThITa, OOIIMX IIeH-
HOCTEeN Y MHOVBUAYAIbHbIX ITPEAIIOYTEeHNIA.
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The essence of the communicative resource in managing the economy and the business is that it determines the
nature of intellectual interaction. Information transaction at all levels and through all channels of communication,
transforms knowledge into a factor of development. The value of information lies in its exchange, in its transformation
into knowledge and into products of intellectual activity. Andthisvalueiscreatedthroughcommunication.
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mong many interpretations of the term

“communication”it’s necessary to highlight

the semantic aspect of communication as so-
cial interaction. Subjects share information, signal its
existence to various counterparties and establish the
necessary links with them, which, in turn, help them
to play their roles. Communicative action isan action,
consciously focused on their semantic perception of
other people. As Portuguese writer and Nobel Prize
winner Jose Saramago noted correctly: “The informa-
tion makes us smarter and more knowledgeable only if
it brings us closer to others” [1].

From the perspective of the communicative approach
in management, the following special communication
function zones should be mentioned:

» HR management is communication of organization
associated with the activities of individuals and groups in
their own interest and in the interest of the organization;

» marketing is organization’s communication with
market participants regarding market needs and oppor-
tunities to meet them, as well as the ways and means to
promote products and services on the market (marketing
communications is pointed out among the four persis-
tent variables of marketing, including advertising, PR);

 crisis management is communication, through
which the contradictions are eliminated and respected
in the interests of the parties;

 corporate culture is primarily a culture of commu-
nication, i. e., it is mainly about exchange of information,
knowledge, products of intellectual activity;

» knowledge management is communication on the
creation of cognitive potential of the organization.

Let us dwell briefly on the last statement. The cog-
nitive potential of the company refers to its ability to
determine the nature, content and mechanisms for the
creation, dissemination and use of knowledge. French
psychologist Serge Moscovici believed that cognitive
systems, meaning global dimension, are social both in
terms of its genesis, as well asin terms of its content [2].
Basic concepts and their components rise from everyday
interpersonal communication. For example, here is how
the main task of knowledge management in the theatri-
cal business that can be solved through communication
was formulated by chairman of the Union of Theatre
Workers of the Russian Federation Kalyagin: “Theatrical
knowledge is purely applied, the basics of the profession
are passed from master to student, from generation to
generation. I'm not talking about the methodology and
technology, butabout more important — the “ethical
funds’ inheritance” [3].

Thus, cognitive and communicative aspects are in-
separable. So, we can conclude that knowledge is com-
municative by its nature. Knowledge arisesfrom commu-
nication with the world and people.

The search and retrieval of knowledge from their car-
riers (animate and inanimate objects) is carried out by
Luhmann, through three types of selection: selection of
information; distinguishing messages of this informa-
tion; selective understanding (or misunderstanding) of
the message and its information. Focusing on the fact
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that awareness of differences in communication and in-
formation leads to understandingthat is also the result of
distinguishing and selection of the many possibilities [4].

Knowledge is created on the basis of everyday peo-
ple’s experience, exchanging messages, information etc.
According toHabermas, the scope of communicative ac-
tion is a critical aspect of social practice, “which is domi-
nated by the orientation of mutual understanding and
following cooperation” [5]. It is equally important that
the communication satisfies intellectual human need in
emotional contact, involving the individual in the collec-
tive work, during which most fully realized the possibil-
ity of mutual learning and sharing of knowledge, includ-
ing the transfer of implicit knowledge.

The contribution of communication in the formation
of individual’s emotional intelligence is invaluable. This
contribution is reflected in the fact that employees with
higher levels of emotional intelligence are easier to enter
into interpersonal relationships.

Communicative nature of knowledge is also re-
flected in the fact that it “provides social integration
of personal knowledge of individuals” [6]. A person will
always be in need for a relationship (that psycholo-
gists have been identified as a social), realized through
a sense of belonging, attachment to anything or any-
one. In addition, part of the intellectual capital of the
organization consists of implicit (tacit) knowledge,
which can not be formalized: the employee’s intuition,
his ability to make decisions under conditions of lim-
ited information, the ability to set priorities and follow
them etc. This kind of knowledge can be transferred
from one person to another only through “active com-
munication relationship (interaction)”, which takes
into account the mood, emotions, psychological type
of communicators, ability to pause, and alikethatcan-
not be formalized.

Each stage of knowledge management and, in fact,
the nature of this phenomenon is full of communicative
interaction. None of the employees will serve us forever —
so it is necessary to objectify knowledge, remove them
from individual sources! and make available to the or-
ganization through various exchange systems. Regarding
the concept of a learning organization: learning both at
the individual and at the organizational level is only pos-
sible on the basis of the information exchange, experi-
ence, analysis, brainstorming, experimentation, training
etc. i. e. by communication.

L Experts believe that 42% of the company’s knowledge is in the
minds of employees and they determine whether this knowledge
will be available to others or not.

Finally, formal process of knowledge management
can be considered as an act of communication interfer-
ence because it does not just include the identifying, or-
ganizing, analyzing, updating, distributing, generating
new knowledge; but also provides constant interaction,
interference, and sometimes (because of the interference
from one process to another) — the conflict of these ele-
ments.

Summarizing the known characteristics and ap-
proaches of communication, the main goal in knowl-
edge management is formulated as follows: to combine
the knowledge accumulated by the organization with
knowledge of consumers, customers, contractors and
other target audiences and use these combined knowl-
edge to improve the competitiveness of the organization
in a constantly changing environment.

To achieve this goal, communication solves a num-
ber of important tasks in the knowledge management,
namely:

» the acquisition and adaptation of global knowledge,
and the development of a knowledge management sys-
tem at the local level;

« investment in human capital to empower learning
and application of knowledge;

« investments in technology to facilitate the acquisi-
tion and assimilation of knowledge.

When there are many typologies of communication
in relation to the knowledge management in economics
and business it is recommended to highlight an innova-
tive communication, because through it the communica-
tive nature of knowledge is most fully manifested.

The essence of innovative communication is consid-
ered in three semantic fields: activity, technology, and
culture. As an activity, an innovative communication
directed to the materialization of scientific ideas, in-
novations. Technological aspect of innovative commu-
nication is that the implementation of scientific ideas
requires different tools, objects and structure. Finally,
communication as a creative process forms a special
culture of innovation. “The shift of scientific ideas to
practical use involves the implementation of an appro-
priate system of connections and relationships. Only at
first glance framed system is isolated, in fact, it is “in-
cluded” in the ranks of other management systems, ob-
jects of special innovation culture. This system brings
ideas, knowledge and previous experience with the help
of special analytical methods, economic calculations and
methods of decision-making [7].

Innovative communication is an individual, to a cer-
tain extent even exclusive organization’s communication
aimed at finding and developing innovative solutions,
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its presentation (sale) and implementation. Innovative
communication occurs where the participants on inno-
vation process exchange information, knowledge, prod-
ucts of intellectual activity on the innovation project,
achieve goals together and share risks.

Thus, innovation communication is responsible
for the organization’s specific development directions.
Among them are:

» setting innovative tasks, creating an innovative
portfolio;

« initiation of the creative team, distribution of tasks
and motivation of participants;

« searching, processing and accumulating scientific
and technological information required for an innovative
breakthrough;

 development of innovations;

« mobilization of external sources of knowledge, in-
formation, experience and technology;

 approbation of found innovative solutions in the
professional, scientific environment, and in the practical
application;

 patenting, protecting of copyright and commercial
rights of the invention,;

 presentation, promotion and sale of innovative so-
lutions;

« implementation and support of innovation.

There is an example proving the importance of in-
novative communication, especially in small business.
Company “Three Rivers”, located in the US city of Mesa,
Arizona, has only six workers who work full time and can
not afford a full-fledged research department. However,
thanks to a well-established communication, “Three
Rivers” is an innovative company that develops products
such as wheelchair with a lightweight wheel speed, and
a chair that can go in the aisles of commercial aircraft
and changes shape so it can fit a luggage shelf. US firm
achieves good results in business and is widely known. It
establishes contacts with university research laborato-
ries for ideas, for example about its embodiment (creat-
ing special license). The company’s experts are studying
the market for a new product, take laboratory prototypes
and put them into manufactured and marketed version.
In addition, “Three Rivers” actively share knowledge
with its contractors, urging them to apply industrial in-
novation and innovation in design, to make products
more reliable and less expensive.

The results of studies on the use of information
management in innovative activity summarize that
effective information management at different stages
of the innovation process should lead to a decrease in
the degree of uncertainty about the nature, form and

eventual commercial success of innovation. “Journal
of Product Innovation Management”, dedicated to in-
novation management in the commodity sector, argues
that the success of innovation depends on the degree
of reduction of the level of uncertainty by two servic-
es — sci-tech and marketing, as well as the quality of
interaction between them. Information flow between
these services stimulates this process, as each of them
corrects or supplements the information on the basis
of its own data.

More recent studies on innovation in services reveal
the same pattern. However, they broad the scope by de-
scribing inter-organizational exchange of information
and knowledge between the production and the area
of contact with the consumer. Thus, communication in
the innovation process becomes a factor, leveling all the
functions of the organization to achieve the ultimate
goal of the innovation process. Since services by its na-
ture combine the processes of production and sale, such
alignment is especially important.

Apart from the use of information management
technology to reduce the uncertainty surrounding the
innovation process, communication is able to systemati-
cally organize the exchange of knowledge with all target
groups in order to achieve strategic objectives.

There is an example to illustrate the organization’s
strategic communication, described in the prestigious
journal “MIT Sloan Management Review”. The study’s
authors argue that the communication model, based
on the functionality of the technology information and
knowledge management, must be built in accordance
with the company’s strategic objective. They offer three
basic models of strategic “knowledge broker”, as a me-
diator between the company and its target audience. In
order to test the concept of an innovative product or its
initial version, company creates an intermediary (usu-
ally on the Internet) that connects a large number of
individuals, thereby simulating an extensive test market.
For the generation and selection of ideas for innovative
products and services the company creates or uses an in-
termediary, building-up online community of common
interests. A third type of intermediary is a company (also
on the Internet) that connects potential producers and
consumers of innovative solutions. The most famous
“knowledge broker” in this category is the company “In-
noCentive”, owned by pharmaceutical giant “Eli Lill”. It
is a market of specific solutions for specific problems,
and accelerates the phase of scientific discovery in the
innovation process. Each of the proposed model consid-
ers the problem of the uncertainty of innovation, but
in this case they are all based on the functional unit of
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communication management, solving certain strategic
objectives.

Therefore, communication is actively involved in the
transformation of knowledge. Communication is the
first assistant to manage the transformation of those re-
sources that create value into others that solve a similar
problem.

Different methods, tools, forms of communication
have great prospects, but they should be used as an in-
stitutional tool, professionally transmitting knowledge
to the economy and society. Underestimation of this fact
leads to significant corporate losses, including the repu-
tation and overall company image.

It is well known that advertising is a mean of organ-
izing tacit knowledge, creating a special type of ration-
ality, which has its own specifics and therefore require
special methods of transmitting information. Advertis-
ing is based on compliance of sender’s advertising mes-
sage with the existing values and mental models of the
recipient, and in its turn operates in accordance with the
intended communicative purposes. A low quality, half-
assed advertising may causes a reaction opposite to the
one that was originally designed.

At one time, social project “No matter?!
(VseRavno?!)”’by News Outdoor Company and ADV Crea-
tive Group raised a lot of discussion. When on Moscow
streets has appeared an image of a baby being ashed
with the cigarette; people were outraged because of
those images. The plot was not clarified even by the cap-
tion: “Smoking in the presence of a child — tortures him
even more”.

Consumer’s shock of the advertising message for
a simple layman, even a smoker, was predictable, and
within a few days advertising committee of the Moscow
government demanded that News Outdoor have to re-
move billboards from city streets for reasons of ethics.
Under pressure of public opinion, FAS Russia experts
have announced: the image of a child with a cigarette
contradictsthe law “On Basic Guarantees of the Rights
of the Child”. Developer’s “Super creativity” of the adver-
tising message came into conflict with the consumer’s
values, mental models that is tacit knowledge. The above
example is another reason why it is very important to
consider an issue of knowledge management, which is
called “communicative competence”.

For some time now communicative competence is
not only a problem of social psychology and linguistics.
Is persistently conquering the sphere of management,
and it is justified, because the ability to effectively and
efficiently communicate with target audiences fully meet
management objectives.

Communicative competence is multivalued and
unites number of independent features all together
to create basic essence of it. Following the logic of
V. N. Vvedenskiy [8] and expanding this concept to the
problems of modern management, a communicative
competence should be understood as:

« indicator of awareness (individual, organization)
for the purpose, nature, structure, funding, specifics of
social interaction;

e commitment to continuous improvement of com-
municative activity, which considers personality as the
main value;

« ability to unconventional, creative solution of
problems arising in the process of social interaction;

» personal qualities of the subject of management,
generated in the process of development and self-devel-
opment (communicative competence is part of the con-
cept of “communicative potential of personality”).

Communicative competence is one of the compo-
nents of the expert’s professional competence in any
field of activity. Professional competence is defined as
the integral characteristic of specialist’s business and
personal qualities. This integral characteristic reflects
not only the level of knowledge, skills and experience,
which are enough to achieve the objectives of profes-
sional activity, but also social and moral position of the
individual. Communicative competence has become an
essential condition for the manager’s professional inde-
pendence at any level. Communicative competence of
the individual and organization is evaluated by the abil-
ity to set goals of organizational communication; take
into account the intentions and methods of partner’s
communication; choose the appropriate communica-
tion strategies; evaluate the success of communication;
modify one’s own communicative behavior, if necessary.

Conditions of communicative competence formation
are the following: mastery of verbal and nonverbal forms
of communication; experience of successful communica-
tive action; development of reflection (this type of think-
ing, which is aimed at understanding and justification of
their actions and their prerequisites).

It is natural to consider the communicative compe-
tence as knowledge resources system, highlighting the
main features of this system, not appreciated by modern
Russian management, namely:

« forecasting communicative situation;

e programming the communication process;

» management of communication process (Commu-
nication Management).

Communicative competence reflects the intellectu-
al abilities of both the individual and the organization,
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which should primarily be interested in the creation and
effective use of its consumer capital. Financial losses
caused by the lack of communicative competence are an
important issue. Business in Russia, according to ana-
lysts, annually loses 24.9 billion USD due to the negative
communicative experience, resulting in a breakdown in
the relationship of consumers with companies. Accord-
ing to statistics, 90% of consumers’ appeals to the com-
pany through the Internet do not create additional rev-
enue.

How to calculate profits losses due to ineffective In-
ternet communication with customers and identify the
causes? To answer this question, Genesys Company, in
collaboration with leading independent analytical agen-
cy Datamonitor/Ovum has evaluated the financial losses
caused by insufficient level of customer service through
contact centers in Russian companies.

In the study, consumers have called the most com-
mon shortcomings in the organization of Internet com-
munication: a long time waiting for a response to the
request; illogical self-service system; the need to repeat
several times the same information; incompetence of
the operator corresponding to the question; low level
of responsibility in the decision-making; toll calls to
customer service; the complexity of switching on the
menu. Interviewees also pointed at the least convenient
channel of communication that is the traditional “paper”
mail: 55% consider it unsatisfactory. 39% of consumers
noted the need to increase the level of “live” service (af-
ter the initial contact with the self-service system runs
about 12 minutes before the client is connected to the
operator) [9].

Therefore, the underestimation of communication
led to a strategic miscalculation, namely to misunder-
standing customer value, the inability to determine its
needs; restricted access to information. The Genesys-
study showed that more than half of the responding
ceased to use the services of Russian companies because
of the communicative incompetence of their employees;
while 70% went to a competitor, 30% no longer apply to
such services.

There is another argument in favor of the compe-
tence-based approach in the communication manage-
ment.

Experts of the Center for Macroeconomic Analysis
and Short-Term Forecasting of RAS Economic Forecast-
ing Institute identify a number of global risks or chal-
lenges that impede the economic development of Rus-
sia in the XXI century. The basis of socio-demographic
challenges lays bunch of problems, including the prob-
lem of the formation and development of human capital

associated with the modernization of the existing educa-
tion system.

Based on the forward-looking estimates and com-
parative observations of experts of the Center, a graduate
of the Russian educational institutions in the era of the
information society must obtain a certain set of skills2.
Basic competence, for example, includes knowledge of
the PC, database, software, foreign languages, funda-
mentals of law, etc. Professional competence linked with
the knowledge of technological, economic and social
processes. Communicative competence focused primar-
ily on the selection and implementation of verbal behav-
ior programs in order to communicate easily with people,
competently express their thoughts, to be able to speak
in public.

We believe that in such an important strategic matter
as training specialists of new formation, we should not be
limited with the grammatical and linguistic components
of communicative competence. It is a set of communi-
cative skills aimed at effective knowledge management,
that comprises an integral concept as communicative
competence, i. e., the ability of the person or organiza-
tion to solve various management problems that arise in
real-life situations, with the use of knowledge in the field
of communication, academic and life experiences, as well
as shared values and individual preferences.
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